USA+4 DMAs - P35+ Homeowners who Spent $5,000+ on HUAC Repair or Replacement in the past 12 months!
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Media Usage Profiles of USA,
CHICAGO, WASHINGTON, DC,
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DMA p35+ Single-Family
Homeowners who Spent
$5,000+ on HUAC System Repair
or Replacement in the past 12
months as of March 31, 2026.
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The Master Trust Bank of Japan, Ltd.
mrenae oz amms NOMURA I @)4vsor: BlackRock.

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn! -

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Typical Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 59.4 years old

@ Percent of Market: Adults 35 or older lﬂt*Gender of Target vs. Market: Adults 35 or older
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]

(3.4% older than average) and have a $171,098 (40.7% higher than average) annual household income.
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2.3% or 124,289 of CHI DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.|

-
yoaKiv EXzza c HI Typical Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 58.7 years old

(2.9% older than average) and have a $153,695 (36.8% higher than average) annual household income.

@ Percent of Market: Adults 35 or older ﬂ*Gender of Target vs. Market: Adults 35 or older
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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3.% or 124,447 of WDC DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 monthsJ_
Typical Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 58. years old (2.5%
older than average) and have a $230,094 (54.6% higher than average) annual household income.
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.6% or 85,376 of SEA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Typical Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 62.5 years old
(10.2% older than average) and have a $172,354 (29.5% higher than average) annual household income.
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.5% or 86,928 of PHX DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Typical Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 59.4 years old
(2.3% older than average) and have a $162,788 (44.7% higher than average) annual household income.
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 55.8% more likely to
be a college graduate, 4.1% more likely to work full-time, 28.2% more likely to be married, 8.8% more
likely to be a grandparent of 1 or more children under 18
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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2.3% or 124,289 of CHI DMA Adults 35 or older are Homeowners who Spent 55,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 59.2% more likely to
be a college graduate, 7.3% less likely to work full-time, 32.9% more likely to be married, 22.1% less
likely to be a grandparent of 1 or more children under 1
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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3.% or 124,447 of WDC DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 50.6% more likely to

be a college graduate, 18.6% more likely to work full-time, 36.3% more likely to be married, 23.1% more
likely to be a grandparent of 1 or more children under
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2114t b Stage in Life: Adults 35 or older

. 23.3%
Parent of 1 or more Children under 18 _ 26.9%

5 2.9%
Working Mothers _ 0.5%

Parent of 1 or more Children Under Age 2 ﬁwg a%

" R 3.7%
Parent of 1 or more Children Age 2-5 - 6.0%

. 4.5%
Parent of 1 or more Children Age 6 - 11 — 11.9%

. 19.9%
Parent of 1 or more Children Age 12 - 17 I 16.0%

- 5 27.5%
Parent of 1 or more Children in College _ 10.5%

. = 33.7%
randparent of 1 or more Children under 18 [ EBE

Homeowners who Spent $5,000+ on HVAC past 12 months mWDC

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.6% or 85,376 of SEA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 month:s.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 43.7% more likely to

be a college graduate, 8.5% less likely to work full-time, 9.5% more likely to be married, 74.5% more

likely to be a grandparent of 1 or more children under 18
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Education Levels: Adults 35 or older
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Employment: Adults 35 or older
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4%

Homeowners who Spent $5,000+ on HVAC past 12 months o PHX

2.5% or 86,928 of PHX DMA Adults 35 or older are Homeowners who Spent 55,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 61.9% more likely to

be a college graduate, 9.7% more likely to work full-time, 41.4% more likely to be married, 1.9% less

likely to be a grandparent of 1 or more children under 18
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(_)O Marital Status: Adults 35 or older

Single, Never Married &6

Married

63.0%

0.0%
| 1.0%

0.5%

Legally Separated

Divorced
4.0%
B si%

8.6%
B s1%

Widowed

LGBTQ+ (net)

Homeowners who Spent $5,000+ on HVAC past 12 months mPHX

2114t b Stage in Life: Adults 35 or older

- 9.6%
Parent of 1 or more Children under 18 _ 22.6%

Top-ZO OCCUthiOﬂS.‘ Adults 35 or older Entrepreneurs/Government Workers
28.5%
6.4%
2.0% 5.8% 3.5% a7% 57%
b Small Business Self-Employed Government
11.2% Owner Workers
5.4% €% — 55%
~ i 4.0% 36% % 0 s 0% 33% 3.3% i
: ’ 2% aax 20% iew ek gsn asw e )
0.5 0. ; ; o : 09% (0aD9% n08% | 08% 000.7%
B8 O com o ovm ol o i (87 ot oo [p oo
& & &" & o & F & & & & 3 & & 2 & & &
& & T‘;,\*’a o a,@&* & of"“ & od_oq'“uo & é;r"f & g‘\& fpf ;\"‘ 4;‘“6 ¥ ‘5&&& &
+
A A A P A A & &
o <& ‘_\df & & & o* & 15\"’ o &ea B & 6’@
VP A A A A AP 4
KA A A CARP P S &
& ¢ ¢ & & & &
B r (&#‘ P @é‘ q'-‘;f e
< < &
Homeowners who Spent $5,000+ on HVAC past 12 months HPHX
PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 50
All Graphs and HBIAI Data Medeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

Working Mothers - Bg ;‘;ﬁ
7%
Parent of 1 or more Children Under Age 2 - 4.3% 16.7%
Parent of 1 or more Children Age 2-5 - 6.1% 12.0%
. 4.0%
Parent of 1 or more Children Age 6 - 11 _ 9.4%
2 1.3%
Parent of 1 or more Children Age 12 - 17 _ 14.1%
- 5 7.7%
Parent of 1 or more Children in College - 5.49
4%
randparent of 1 or more Children under 18 _ 3333'179;
Homeowners who Spent $5,000+ on HVAC past 12 months = PHX

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 32.1% more likely to
own their home, 31.9% more likely to own a higher valued home, 47.8% more likely to have a single-
family home, 28.9% more likely to have a dog.
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2.3% or 124,289 of CHI DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.

. =
= — Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 35.2% more likely to
¥paIKIN . . . : .
e own their home, 34.7% more likely to own a higher valued home, 53.4% more likely to have a single-

family home, 29.3% more likely to have a dog.
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& 3.% or 124,447 of WDC DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
pERN RN wn c Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 33.3% more likely to

own their home, 35.% more likely to own a higher valued home, 76.3% more likely to have a single-family
home, 72.8% more likely to have a dog.
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» ’ 2 : 2.6% or 85,376 of SEA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
. Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 39.1% more likely to

own their home, 19.4% more likely to own a higher valued home, 49.5% more likely to have a single-
family home, 44.5% less likely to have a dog.
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- 2.5% or 86,928 of PHX DMA Adults 35 or older are Homeowners who Spent 55,000+ on HVAC past 12 months.
— Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 31.7% more likely to
own their home, 33.7% more likely to own a higher valued home, 34.3% more likely to have a single-
family home, 40.7% more likely to have a dog.
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2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 12.5% more likely to look
up D-I-Y advice online, 15.% more likely to always vote in local elections, 26.1% more likely to belong to a

gym, 17.5% more likely to fly domestic past y
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2.3% or 124,289 of CHI DMA Adults 35 or older are Homeowners who Spent 55,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months are 26.3% more likely to look

up D-I-Y advice online, 3.2% less likely to always vote in local elections, 5.8% less likely to belong to a gym,
10.8% more likely to fly domestic past yr
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. = 3.% or 124,447 of WDC DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months
Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months are 35.4% more likely to look

up D-I-Y advice online, 22.4% more likely to always vote in local elections, 11.3% more likely to belong to a
gym, 33.4% more likely to fly domestic past
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2.6% or 85,376 of SEA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are .9% less likely to look up
D-1-Y advice online, 41.7% more likely to always vote in local elections, 50.8% more likely to belong to a

gym, 1.8% more likely to fly domestic past yr.
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gym, 32.2% more likely to fly domestic past y

2.5% or 86,928 of PHX DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months are 19.9% less likely to look
up D-I-Y advice online, 9.3% more likely to always vote in local elections, 10.6% more likely to belong to a
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hiiihhh‘ﬂ-hmmmuuuk il

al Activity: Adults 35 or older

. 31.7% L 139.9% =R 28.4%

Democrat / Lean

Registered to Vote

Republican / Lean Independent / None

(In District of Residence) Democrat Republican of These
Presidential lctons: Aways

| Elections:

Eﬁx

ide Elections: S m

Health Redpes/ Restaurant  Do-t-younse¥  Medical  Online Phone  Home/ Fitness/Diet  Apparel / Religion /b Search/ Take Online  Genealogy ﬂﬂlwllk Education Career Homework  Parenting/
information Mesl Planning Information /  Advice Services/  /videocall Gardenideas Information Beauty ideas Spirituaiity Postresume  Classes it {Research Development (You or Your FamilyAdvice (Snapfish,
suggestions  Reviews Iinformation  (Skype, Sehools, child's) shutterdly,
FaceTime, application, etc)
etc) Finanding)
% Homeowners who Spent $5,000+ on HVAC past 12 months B PHX

- Local Flecions: Always
Local Elections: Sometimes ERrx™"

= Homeowners who Spent §5,000+ on HVAC past 12 moniths

- PHX

(S
@ﬂﬁm-&'o past 12-months Active Lifestyle Activites: Adults 35 or older

1trip
2 trips
3 trips
4 trips
5-9 trips
10+ trips
25.5%) I
Gilling-  Gandening  lawnCare  Swimming Hiking - Bicyding \mimlmr Sewing - Belongto  Camping Joggng - Galf Gmuphmm Bowling Fishing  Yoga-Piates Followa Aduk Dmnr‘
Outdoor  ([Flowersor Backpacking Crafts  Mealth Club or Running Weight loss  Continuing
Cooking  Vegetables) Gym Progam  Edwation
# Homeowners who Spent $5,000+ on HVAC past 12 months W PHX
PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 50
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\M Past 12-months Domestic Airline Trips: Adults 35 or older

8,83 10.2%
509,465 14.9%

& 1.1%
9.2%

8.8%

448 159 13.1%

i 60.8%
Avg. # Domestic Flights: NG

7%
L% 7% 25%

o o i i " o Wl

mﬁhm

Baskethall Camgierof  Football  Organized  Socter Tennis Softball-  Munting  Competitive Snow Skiing-
Aging Parent Road Race Baseball Video Gaming Snowboarding
ot Relative fsx,

Marathon,
tc)

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



baikin

Past 30-days QSR Users: Adults 35 or older

= 1 time
3 times
4 tmes
5 times
- otimes | Nz
10 times or more

# Homeowners who Spent $5,000+ on HVAC past 12 months

Total Monthly QSR Users:
89.5%

muUsA

Avg. Monthly QSR Meals:
82.3%

2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners

yr., 51.8% less likely to smoke cigarettes.

who Spent 55,000+ on HVAC past 12 months.

Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 8.7% more likely to use
QSRs past mo., 17.4% more likely to use Sit-Down Restaurants past mo., 9.5% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€

1time

17.3%

2 times

16.1% '

3 times

4 times 9.3%

5 times 7.3% N

6 -9 times

il
o
R
3

10times or more

= Homeowners who Spent $5,000+ on HVAC past 12 months
Total Monthly Sit-Down Re hly Sit-Down Ry ant Meals:

84.9%
3.7

mUSA

Users: A
72.3%
142,089,6

Drank Past 30-days: Adults 35 or older

Any Type of Beer

84,168,596 42.8%

Liquor

:

'.nz,zu.,mi
Wine 33.5%
Domestic Regular Beer .51,3.59,851 26.1% .
Domastic Light Beer 1s,is'n',41n 25.0%

Imported Beer

- ¥
| |

IS,EBLIM 25.0%
17.8%

o [
o
-
=

Microbrew / Craft Beer
# Homeowners who Spent $5,0004 on HVAC past 12 months mUsA

USA USA Projection Scarborough R1 2026: Jan25-Mar26

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

Piza  mexian  Chinese  Coffer
House |
Coffee Bar

ks

mafan  wings/ Steskhouse Bagel/ Upscale Seafood
Burgers / oo/
spors sar

= Homeowners who Spent $5,000+ on HVAC past 12 months. BUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Hameowners who Speat $5,000+ on HVACpost 12.. (GOSN  13.3%
15.6%

[T 30,567,661

Past 12 months Casino Activities: Adults 35 or older

Slot Machines

57,260,311 29.2%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

71,355,573 10.9%
Upscale Restaurant . " 8.6%
38

16,903,321

9.6%

Stage Show / Concert
Sports Betting "
Spa A
Other Gambling IET% Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 35 or older

4

Qual intab

= Homeowners who Spent $5,000+ on HVAC past 12 months mUSA

497
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i / Cannabis Cigarettes

= Homeowners who Spent §5,000+ on HVAC past 12 manths

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



1 time

N

3 times

e

= Homeowners who Spent $5,000+ on HVAC past 12 months EWCHI

Total Monthly QSR Users: Avg. Monthly QSR Meals:
90.6%

12.8%

4 times

5 times

6-9times

10times or more

83.4%

Past 30-days QSR Users: Adults 35 or older

past yr., 79.4% less likely to smoke cigarettes.

2.3% or 124,289 of CHI DMA Adults 35 or older are Homeowners who Spent 55,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 8.6% more likely to use
QSRs past mo., 12.3% more likely to use Sit-Down Restaurants past mo., 29.6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

. 1time

16.8% |

2 times

16.1%
11.3% '
10times or more

= Homeowners who Spent $5,000+ on HVAC past 12 months
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:

- - - ﬂ

3 times

4 times

5 times

6 -9 times

mCHI

Drank Past 30-days: Adults 35 or older

A Typa ot Boar

Domestic Regular Beer = 28.0%

Domestic Light Beer = 27.6%
12.2%

Microbrew / Craft Beer g_g%' i

Liquor
Wine

Imported Beer

# Homeowners who Spent $5,000+ on HVAC past 12 months mCHI

DMA Scarborough R1 2026: Feb25-Feb26

- ¥

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

thhﬂﬂhm

Chinese maian  Coffee  wings/ Bagel/ Steskhouse pscale  Seafood
House/ Burgers/ Donwt/
Gofflee Bar Sports Bar  Bakery

= Homeowners who Spent $5,000+ on HVAC past 12 months WCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Homeowners who Spent $5,000+ on HVAC past 12.. (BRI  5.9%

16.3%

[ 888,823

Past 12 months Casino Activities: Adults 35 or older
Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Upscale Restaurant

32.3%

Sports Betting

Spa

1762566
hs: Yes

" 00.
Other Gambling 0% Casinos visited past 12

Used Past 30-days: Adults 35 or older

%

i / Cannabis

X 2.0%

Qual Intab

= Homeowners who Spent $5,000+ on HVAC past 12 months = CHI

70

CHI
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Cigarettes

= Homeowmers who Spent §5,000+ on HVAC past 12 months = CHI

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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Past 30-days QSR Users: Adults 35 or older

10. 5%

1time

3 times

4 times

5 times

6-9times

= Homeowners who Spent $5,000+ on HVAC past 12 months

Avg. Monthly QSR Meals:

10 times or more
uWDC

Total Manthly QSR Users:
82.7%

3.% or 124,447 of WDC DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 7.7% more likely to use
QSRs past mo., 30.2% more likely to use Sit-Down Restaurants past mo., 18.% less likely to use Casinos past

yr., 27.9% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€

1time 15.8%

2 times 17.1%
3 times

4 times

5 times

8.1%

6 -9 times

10 times or more

173
T
hm
m—
F
F

® Homeowners who Spent $5,000+ on HVAC past 12 months

Total Monthly Sit-Down Re Avg. Monthly Sit-Down Restaurant Meals:
95.6% 73.4%

mWDC

Users:

Drank Past 30-days. Adults 35 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer - v
i 36.3% i
Microbrew / Craft Beer i
% Homeowners who Spent $5,000+ on HVAC past 12 months = WDC

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

EhkhihﬁhL

Mexican  talian  Coffes  Sagel/ Steskhouse Upscale Seafood  Wings/
= Homeowners who Spent §5,000+ on HVAC past 12 months

Chinese
House /  Donut/ Burgers
Coffee Bar  Bakery ‘sparts Bar

=WDC
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

Homeowners who Spent $5,000+ on HVAC past 12.. 17.1%

woc Bl 21.3%

Past 12 months Casmo Activities: Ad ults 35 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert
Sports Betting
Spa 2.7%
Other Gambling msgz{m Casinos visited past 12 months: Yes

= Homeowners who Spent $5,000+ on HVAC past 12 months =WDC

103

wDc
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Used Past 30-days: Adults 35 or older

%

Cigarettes

Marijuana / Cannabis

= Homeowners who Spent $5,000+ on HVAC past 12 months.

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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2.6% or 85,376 of SEA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 14.1% more likely to use
QSRs past mo., 12.5% less likely to use Sit-Down Restaurants past mo., 13.1% less likely to use Casinos past
yr., 58.9% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 35 or older

1 time

g
2 times

3 times

4 times
5 times
6-9times

10times or more

= Homeowners who Spent $5,000+ on HVAC past 12 months

Total Monthly QSR Users:
89.1%

WSEA

Avg. Monthly QSR Meals:

78.1%
e HWE ' B

1time

2 times

3 times

4 times

5 times

6 -9 times

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

18.0%

10times or more

= Homeowners who Spent $5,000+ on HVAC past 12 months mSEA
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
60.8% 69.5%

-

Drank Past 30-days: Adults 35 or older

Liquor

1,

1,284,885 39.3%

Any Type of Beer

Wine  |petrem 33.9%
e g S
R
Microbrew / Craft Beer priyomerryrrey v v

Domestic Light Beer

1. ¥

# Homeowners who Spent $5,000+ on HVAC past 12 months WSEA

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual intab 80
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Table Games (Craps, Poker, etc.)
Upscale Restaurant
Stage Show / Concert
Bar / Nightclub
Sports Betting

Spa

Other Gambling

= Homeowners who Spent $5,000+ on HVAC past 12 months

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

]/ -~

Mesian  Piza  Coffes  Chinese  fmBan  Bagel/  wings/ Umcale  Seafood Steakhouse
House / Donut/  Burgers
Coffee Bar Bakery sports Bar
 Homeowners who Spent $5,000+ on HVAC past 12 months mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Homeowners who Spent $5,000- on HVAC post 12.. [H0/G66 NN  12.5%

CZW 516,880 15.8%

-' Past 12 months Casino Activities: Adults 35 or older
Slot Machines =

996,450
au-)a,;n i i'z.a%
341,865 10.5%

30.5%

299,792 9.2%
9.1%
189,872 5.8%

00.0%
2.5%
4.3%

1353 883

m Casinos visited past 12 hs: Yas

Used Past 30-days: Adults 35 or older

%

5.4%
0.1%
0278 108 8.7

mSEA

i / Cannabis Cigarettes Vape

= Homeownerswho Spent $5,000+ on HVAC past 12 months. mSEA

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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2 times

3times

4 times

5 times

6-9times

10times or more

# Homeowners who Spent $5,000+ on HVAC past 12 months uPHX

Total Monthly QSR Users: Avg. Monthly QSR Meals:
B87.5% 81.2%

2.5% or 86,928 of PHX DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 7.7% more likely to use
QSRs past mo., 26.9% more likely to use Sit-Down Restaurants past mo., 9.7% less likely to use Casinos past

yr., 20.% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€

1time

2 times

3 times

4 times

5 times

6 -9 times 6.6%

10times or more

= Homeowners who Spent $5,000+ on HVAC past 12 months o PHX

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
73.9%

93.7%

Top-10 Cuisines: Adults 35 or older

imvm Restaurants Used Past 30-days)

i'iiilaLL

oo o Nvs] | bl Omgle Sastind
Burgers{  Donut/
sports Bar  Bakery

Mexican

Pz chinese  mian

l:rlleq m

= Homeowners who Spent §5,000+ on HVAC past 12 morths mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Homeowners who Spent $5,000+ an HVAC post 12.. [SEAESNNINIIINN  25.9%

prx ERREYRN 12.0%

Drank Past 30 days. Adults 35 or older
Ju——
Liquor

Wine

Domestic Light Beer
Imported Beer
Domestic Regular Beer

Microbrew / Craft Beer

W PHX

# Homeowners who Spent §5,000+ on HVAC past 12 months

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab

Past 12 months Casmo Activities: Adults 35 or older
Slot Machines

40.3%
Table Games (Craps, Poker, etc.)

13.6%
- 15.1%
318,967
Sports Bating

Other Gambling %*! 0%
11.2%

Upscale Restaurant
Bar / Nightclub

Stage Show / Concert 49.8%

1,701,230
Casinos visited past 12 months: Yes
m PHX

Spa

1.7%
= Homeowners who Spent $5,000+ on HVAC past 12 months

50

PHX
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Used Past 30-days: Adults 35 or older

%

10.4%

Cigarettes

Marijuana / Cannabis

= Homeowner swho Spent $5,000+ on HVAC past 12 months.

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 32.6% more likely to have a

401K, 13.3% more likely to have an Auto Loan, 69.6% more likely to Invest/Trade Stocks Online, 2.4% more
likely to pay with their Debit Card.

VP bAaIKIN

Investments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

i

IRA (Individual Retirement Account)

3 7%

Stoks orStockOptiens
36.6%
776 20.5%
28.3%
Money Market Funds
3 0 21.7%
eanis

Other (Crypto / NFTs / Metals, etc.) B 10.7% 269%

Mutual Funds

14.6%

10.4% .
67% % gag

Credit Card Online Online Bill Mobile Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Paying Banking Market  Deposit (CDs) Home Improvement

N 18.3% Account Mortgage Loan or Home
529 Plan / College Savings Plan m Equity Loan

a2 Sssirs

. . o
Checking Debitor ATM  Savings

Second Home or Real Estate Property 0%

= Homeowners who Spent $5,000+ on HVAC past 12 months mUSA ® Homeowners who Spent $5,000+ on HVAC past 12 months HUSA

Professional Services Used*: Adults 35 or older |m'Pt':lsi.‘ 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service u,'z'uo.éza 22.5%
Finandial Planner . prprprs] 20.9%

Online Investing / Stock Trading

29,076,61114.8%

1 22.1%
it
Aceprtan 20,660,987 10.5%
& 1,033,39 20.5%
I it at a Local Office (not onll
NEP—— e o

12.0%

Estate Planning

1.5%

6.4%
3.3%

10.1%
16,79 IR %

5.
]

 :6% (*Past 12 Months) visa PayPal Debit Card  MasterCard Zelle Venmo Apple Pay CashApp  GooglePay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
0.8% Card Express Messenger

® Homeowners who Spent $5,000+ on HVAC past 12 months mUSA ¥ Homeowners who Spent $5,000+ on HVAC past 12 months W USA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 497
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Real Estate Agent

S501a72 brs e by o515 570107

Divorce / Family Attormey

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.3% or 124,289 of CHI DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 32.8% more likely to have a
401K, 69.4% more likely to have an Auto Loan, 82.2% more likely to Invest/Trade Stocks Online, 12.8% more
likely to pay with their Debit Card.

Vbaikin

Investments Owned Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

IRA (Individual Retirement Account)

Stocks or Stock Options

130‘3760 25.1%

Gtal s
30.1%
Money Market Funds m
29.6%
Bonds rﬂﬁ%

Other (Crypto / NFTs / Metals, etc.) W B2 S0% A% o ATH S0% 37%

529 Plan / College Savings Plan 7.8% S Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Autoloan Cerfificates of Money  Studentloan Refinanced Personal Loan  Home

Account card Account Banking Paying Banking Mortgage Deposit (CDs)  Market Home Improvement
19.9% Account Mortgage Loan or Home
Second Home or Real Estate Property rﬁﬁ% il i o

¥ Homeowners who Spent $5,000+ on HVAC past 12 months EmCHI ® Homeowners who Spent 55,000+ on HVAC past 12 months ECHI

Professional Services Used*: Adults 35 or older |m'Pt':lsi.‘ 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service
Financial Planner ':,msgssd 19.2% : .
Online Investing / Stock Trading 695,61
Insurance Agent at a Local Office (not online) m 10.6% e
Accountant m L . .
Estate Planning M 1%

Real Estate Agent E ,31‘;“

11.7% 10.1%

- o % 4% sT%
12.0% (*Past 12 Months)

) MasterCard ~ Debit Card Venmo Apple Pay  Google Pay L Cash App ~ Store Credit  American  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney r‘ﬂ" card Express Messenger

# Homeowners who Spent $5,000+ on HVAC past 12 months W CHI » Homeowners who Spent $5,000+ on HVAC past 12 months  CHI

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 70
All Graphs and HEIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




3.% or 124,447 of WDC DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 23.1% more likely to have a

401K, 3.% less likely to have an Auto Loan, 130.9% more likely to Invest/Trade Stocks Online, 13.9% more
likely to pay with their Debit Card.

VbAIKIN!

Investments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

i

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds

Money Market Funds

529 Plan / College Savings Plan . 23.0%
Bonds 3% B3% 5o 6.5% 5.4%
Other (Crypto / NFTs / Metals, etc.) U’leckim Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Money Auto loan Certificates of Personal Loan Refinanced Studentioan  Home
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property Ao Mortgage l‘;:‘.;‘\" ':;"*
® Homeowners who Spent $5,000+ on HVAC past 12 months mWDC ® Homeowners who Spent $5,000+ on HVAC past 12 months BWDC
Professional Services Used *: Adults 35 or older 'E'Past 3-Months Payment Methods Used: Adults 35 or older
Tax Preparation Service 885,321 21.5%
Financial Planner
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not ariine]
Estate Planning W 12.1%11,2%

Real Estate Agent mﬁ* e 5 100 [ROOS . ., [
5% (*Past 12 Months) MasterCard  Debit Card Venmo ApplePay  CashApp GooglePay American Store Credit  Discover  Square Cash Samsung Pay Facebook
Divorce / Family Attormey E“;-W Express Card Messenger
= Homeowners who Spent $5,000+ on HVAC past 12 months mWDC ® Homeowners who Spent $5,000+ on HVAC past 12 months EWDC

wocC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 103
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Adults

L’

2.6% or 85,376 of SEA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.

35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 53.8% more likely to have a

401K, 19.5% more likely to have an Auto Loan, 41.4% more likely to Invest/Trade Stocks Online, 1.9% less
likely to pay with their Debit Card.

Investments Owned: Adults 35 or older

401K Plan  pyrryen 47.2%
1,395,699 42.9% o

6%
) 32.8%
796,014 24.4%

22.3%
635,022 19.4%

16.3%
14.5%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

32.1%
14.3%
10,45 122%
[ 10.7%
529 Plan / College Savings Plan m% A5.2%

® Homeowners who Spent $5,000+ on HVAC past 12 months

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

WSEA

Financial Services Has and/or Uses: Adults 35 or older

24.6%
s - < -
Checking Debitor ATM  Savings Credit Card Online Online Bill Auto Loan  Certificates of Refinanced Personal Loan  Home Student loan
Account card Account Banking Paying Market Deposit (CDs) Home Improvement
Account Loan or Home
Equity Loan
® Homeowners who Spent $5,000+ on HVAC past 12 months W SEA

Professional Services Used*: Adults 35 or older

Financial Planner 693,330 21.2%
685,729 21.0%

Online Investing / Stock Trading

684,760

15.1%
10.2%
12.7%
6.9%
18.3%
1: 5.4%
6.5%
4.1%

|
Divorce / Family Attorney imf:m

Tax Preparation Service

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

(*Past 12 Months)

® Homeowners who Spent $5,000+ on HVAC past 12 months mSEA
DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 80

SEA
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B\ Past 3-Months Payment Methods Used: Adults 35 or older

3.7%

MasterCard ~ Apple Pay  GooglePay  CashApp  American

Credit

Discover

Facebook  Samsung Pay

VIsA Store Square Cash
Express. Card Messenger
W Homeowners who Spent $5,000+ on HVAC past 12 months W SEA

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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2.5% or 86,928 of PHX DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 47.6% more likely to have a

401K, 62.8% less likely to have an Auto Loan, 21.8% less likely to Invest/Trade Stocks Online, 13.3% less likely
to pay with their Debit Card.

Investments Owned Adults 35 or older
401K Plan

1,380,024

861,370 25.2%
28,72 33.0%
16.4%
17.7%
S‘Il] 917 14.9%
18.0%
62 ol 10.6%

9 9.5%

15.5%
C 8.6%

529 Plan / College Savings Plan rﬁl-?%&%

= Homeowners who Spent $5,000+ on HVAC past 12 months

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Second Home or Real Estate Property
Other (Crypto / NFTs / Metals, etc.)

Bonds

W PHX

Financial Services Has and/or Uses: Adults 35 or older

3%
S.2% 5.2% 5.0%

! 2ozl o
Checking Debitor ATM  Savings Credit Card Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Market  Deposit (CDs) Improvement Home
Account Loan or Home Mortgage
Equity Loan

® Homeowners who Spent $5,000+ on HVAC past 12 months B PHX

Professional Services Used*: Adults 35 or older

7! 8 %

Financial Planner

Online Investing / Stock Trading

505,342 14.8%

Insurance Agent at a Local Office (not online)

Accountant

9.5%
7.8%
7.9%
il 3.8%

Real Estate Agent

Estate Planning E 257'::‘
o
Divorce / Family Attormey i u":oz; (*Post 12 Months}
= Homeowners who Spent $5,000+ on HVAC past 12 months W PHX
DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 50

B\ Past 3-Months Payment Methods Used: Adults 35 or older

h

CashApp  American Gnoglz?ay Sta(eue«il
Express.

f;@ g

Facebook ~ Samsung Pay
Messenger

payPal  DebitCard MasterCard  Venmo  Apple Pay Discover  Square Cash

B PHX

® Homeowners who Spent $5,000+ on HVAC past 12 months
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 3 days, 17 hours, 13
YRR minutes and 19 seconds each week with All Forms of Media.

86.8% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an avg. of 8 hours and 45 minutes each
week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.

EX.o

Weekly 3% Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
72:46:45
concurrent
usage %: 48.3%

Homeowners who Spent usA
$5,000+ on HVAC past 12
% of Total 6.1% months
Weekly H:M: =

®» Homeowners who Spent $5,000+ on HVAC past 12 months m USA

UsA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 497 Scarborough R1 2026: Jan25-Maor26

USA Projection  Scarborough R1 2026: Jan25-Mar26 ~ Qual Intab 24,3 Hubbard SHars gr Exeryiiing
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 4 days, 4 hours, 35
minutes and 36 seconds each week with All Forms of Media.

96.3% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 9 hours and 30 minutes each
week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

96.8%
weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
74:57:08
Concurrent
usage %: 46.7%
Homeowners who Spent CHI
$5,000+ on HVAC past 12
% of Total months
Weekly H:M:

® Homeowners who Spent $5,000+ on HVAC past 12 months H CHI
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 70 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001 Hubbar Shar‘fe ofA Ev;‘r*_ything
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 3 days, 20 hours, 42
minutes and 18 seconds each week with All Forms of Media.

79.% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an avg. of 8 hours and 6 minutes each week
listening to All Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.

..

Pobamncin|

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
64:35:26
Concurrent
usoge %: 52.5%
Homeowners who Spent
$5,000+ on HVAC past 12

% of Total morths

Weekly H:M:

Avg. Weekly
Hours:Minutes:
(‘g‘éo
‘;o
® Homeowners who Spent $5,000+ on HVAC past 12 months B WDC
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- b Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 3 days, 3 hours, 15
Sk minutes and 15 seconds each week with All Forms of Media.

70.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 10 hours and 24 minutes each
week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

VP baikiIn

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
68:32:43
Concurrent
usage %: 55.4%
Homeowners who Spent SEA
$5,000+ on HVAC past 12

months

® Homeowners who Spent 55,000+ on HVAC past 12 months N SEA

SEA  DMA  Scarborough R12026: Mar25-Mar26 ~ Qual Intab 80 SEATTLE-TACOMA ~ DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab 3,887 Hubbard Share of Everything
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 3 days, 2 hours, 8
minutes and 38 seconds each week with All Forms of Media.

87.7% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 7 hours and 25 minutes each
week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.

100 pghl
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Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

67:17:19
Concurrent
usoge %: 48.5%
Homeowners who Spent PHX
$5,000+ on HVAC past 12
% of Total months
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® Homeowners who Spent $5,000+ on HVAC past 12 months B PHX
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 2 days, 20 hours, 50
minutes and 28 seconds each week with All Forms of Ad-Supported Media.
82.2% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an avg. of 8 hours and 9 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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[

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

57:22:39
Concurrel
usage 50.1%
usa

Homeowmers who Spent
$5,000+ on HVAC past 12
months

Weekly
Reach %:

® Homeowners who Spent $5,000+ on HVAC past 12 months m USA
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| Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 3 days, 1 hours, 16
minutes and 10 seconds each week with All Forms of Ad-Supported Media.

. r" f
T
Vbamcn
V! E c “ I 90.2% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 8 hours and 59 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.

w000
96.8%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

84.2
= 59:15:05
Concurrel
usage 48.0%
s cHI

Homeowmers who Spent
$5,000+ on HVAC past 12
months

Weekly
Reach %:

% of Total
Weekly H:M:

= Homeowners who Spent $5,000+ on HVAC past 12 months = CHI
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 2 days, 19 hours, 55
minutes and 10 seconds each week with All Forms of Ad-Supported Media.
73.3% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 7 hours and 19 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 7.9% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

49:57:01
Concurrel
usage 55.7%
woc

Homeowmers who Spent

Weekly
Reach %:

55,000+ on HVAC past 12
% of Total

months
Weekly H:M:
Avg. Weekly
Hours:Minutes:
e
0@‘
\ée
Q‘ds
&
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 2 days, 9 hours, 55
minutes and 45 seconds each week with All Forms of Ad-Supported Media.

67.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 9 hours and 24 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.
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92.9% Avg. H:M:S/week with All Forms of Ad-

Supported Media: Adults 18 or older

Concurrel
usage 57.9%

Homeowmers who Spent SEA
$5,000+ on HVAC past 12
months

Weekly
Reach %:
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 2 days, 8 hours, 23

minutes and 36 seconds each week with All Forms of Ad-Supported Media.

83.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 6 hours and 50 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

- e
concurrel
usage 48.2%

Weekly
Reach %:

Homeowmers who Spent PHX
$5,000+ on HVAC past 12
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Hours:Minutes:
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v Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 9
Poaikin i hours and 50 minutes each day with All Forms of Ad-Supported Media. 82.2% listen to Local AM/FM
Radio for an avg. of 69.9 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
{average week] Total Persons: % Time Spent: {Average Day)
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Radio for an avg. of 77. minutes/day.

Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an average of 10
hours and 28 minutes each day with All Forms of Ad-Supported Media. 90.2% listen to Local AM/FM
(Local Radio delivers 11.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Radio for an avg. of 62.8 minutes/day.

Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an average of 9
hours and 42 minutes each day with All Forms of Ad-Supported Media. 73.3% listen to Local AM/FM
(Local Radio delivers 7.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Radio for an avg. of 80.6 minutes/day.

Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an average of 8
hours and 16 minutes each day with All Forms of Ad-Supported Media. 67.9% listen to Local AM/FM
(Local Radio delivers 11.% of Time with Ad-Supported Media.)
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Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an average of 8
hours and 3 minutes each day with All Forms of Ad-Supported Media. 83.9% listen to Local AM/FM
Radio for an avg. of 58.6 minutes/day. (Local Radio delivers 10.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

{Average Week] Total persons: % Time Spent: {Aves

T — )

Search (Google, Bing, etc.)

g B7..
Sl et esns 5 Wk m_m—

Billboards & Signs
Local AM/FM Radio (Weekly Drivers)
68.8 59.1

Billboards & Signs
{Weekly Drivers) Local AM/FM Radio

et s o) T ™
Local AM/FM Radio m m Avg. Hours+Minutes/day with All
Forms of Media: Adults 35 or older
. O i

Non-Premium Cable 75.5 63.6
TV Networks Local TV Stations Soerth AR
8.1 Qmasm 105.9 (Google, Prime/IM

Prime/IMDb/Fi Bingete)| Db/FireTv
Facebook 29.0 26.6

374

Facebook

o o _juiis Jo.
2 -2 w8 R
o 9 2 R RS R e

Local TV Stations. 48.4
i Games | INEws
Non-Premium Cable TV Networks 9:36 0,99 Email/Text/IM/ ! Email/Text/IN/ /Fanta [f\Wea
Amazon Prime,IMDb/FireTV 48.5% m Zoom,etc. Non-Premium Cable TV Zoom,etc. sy/B... [HhErss
- Homeowners who Spent PHX Local TV Stations (Personal & / Networks (Personal & | Netflix

Games/Fantasy/Betting Sites 55,000+ on H\:Cpast 2 m 773 Work)... 96.1 Work]... pLY Groce... Ba..

months - . 96. 2

et 5]
# Homeowners who Spent $5,000+ on HVAC past 12 months = PHX » Homeowners who Spent $5,000+ on HVAC past 12 months B PHX

Top-13 All Forms of Ad-. Suggarted Media (Persons & % Reach) Adults 35 or older  Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(averoge week) % Time spent: (Averoge Doy,
Grocery Stores -

Billboards & Signs (Weekly Drivers)

e e Billboards & Signs
Local AM/FM Radio (Weekly Drivers)
64.6 59.1

Amazon
Local TV Stations Prime/IMDb/FireTV
724 59.9

News/Weather /Sports (Websites/Apps)

Local AM/FM Radio Non-Premium Cable |

Email/Text/IM/Zoom,etc. (Personal & Work) TV Networks Local TV Stations Emaﬂfr
79.7 | Email/Tex 101.8 Amazon M/Z ete Search
Facebook Avg. Hours+Minutes/day with All m +/IM/Zoo e Prime/IMDb/Fire 0O, :
e Forms of Ad-Supported Media: o o B A (‘ :
= Adults 35 or older & Work)...

: a
Facebook 47.6
Non-Premium Cable TV Networks 36.4 22,

Shop  News/

Shoppi | News/We
ee ather/s... PINg  Weat...

Amazon Prime /IMDb/FireTv Local - Search

Instagram Billboards & Signs | AM/FM (Google, (‘ngl L . Non-Premium Cable TV Instag  (incl.
Homeouners wha Spent (Weekly Drivers) Radio Bing, etc.) UL Networks Facebook ram  Food
Shapping({ind. Esod/auctions/Temvel,csc.) $5,000+ on HVAC past 12 Food... | Groc.. |G . Gr.. 6
i 75.5 58.6 275 | 92.4 45.5 21 [Au.
Gas Stations/ Convenience Stores
= Homeowners who Spent $5,000+ on HVAC past 12 months uPHX » Homeowners who Spent $5,000+ on HVAC past 12 months W PHX
PHX  DMA  Scorborough R12026: Feb25Feb26  Quol ntab 50 efa g Shareiof Everylniag
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. SO - arAnyEhang. o

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



- 4,144,754 or 82.2% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 69.9 minutes every day representing
40.6% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 35 or older

- 112,165 or 90.2% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 77. minutes every day representing
37.9% of all time spent daily with Ad-Supported Audio.
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Avg. Week AII ﬂtiudio (Persons & % Reach): Adults 35 or older

Local AM/FM Radio

- 91,234 or 73.3% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 62.8 minutes every day representing
40.4% of all time spent daily with Ad-Supported Audio.
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57,961 or 67.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 80.6 minutes every day representing
35.8% of all time spent daily with Ad-Supported Audio.
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- 72,892 or 83.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 58.6 minutes every day representing
36.4% of all time spent daily with Ad-Supported Audio.
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. 4,144,754 or 82.2% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
VDAIKIN : listen to Ad-Supported Local AM/FM Radio for an average of 69.9 minutes every day representing
40.6% of all time spent daily with Ad-Supported Audio.
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F"“"“" 112,165 or 90.2% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
EZTEH c "I listen to Ad-Supported Local AM/FM Radio for an average of 77. minutes every day representing

37.9% of all time spent daily with Ad-Supported Audio.
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40.4% of all time spent daily with Ad-Supported Audio.

91,234 or 73.3% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 62.8 minutes every day representing
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57,961 or 67.9% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 80.6 minutes every day representing
35.8% of all time spent daily with Ad-Supported Audio.
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. F'F-_‘“ 72,892 or 83.9% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
VP DAIKIN

listen to Ad-Supported Local AM/FM Radio for an average of 58.6 minutes every day representing
36.4% of all time spent daily with Ad-Supported Audio.
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4,144,754 or 82.2% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits,
Classic Rock, and Pop Contemporary Hit Radio.
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Vbaikin

112,165 or 90.2% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Hot AC, All News, and Country.
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91,234 or 73.3% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, All News, Adult Contemporary, Classic
Hits, and Classic Rock.
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57,961 or 67.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Pop Contemporary
Hit Radio, Adult Hits, and Adult Contemporary.
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72,892 or 83.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Alternative, Adult Hits,

Classic Hits, and Classic Rock.
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3,675,875 or 72.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations for an average of 126.5 minutes every day representing 29.9%
of all time spent daily with Ad-Supported Video.
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r—' 93,770 or 75.3% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
Poaiin| _ wn c watch Ad-Supported Local TV Stations for an average of 98.8 minutes every day representing 23.8%
of all time spent daily with Ad-Supported Video.
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53,661 or 62.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations for an average of 138.6 minutes every day representing 35.4%
of all time spent daily with Ad-Supported Video.
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61,570 or 70.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations for an average of 72.4 minutes every day representing 26.6%
of all time spent daily with Ad-Supported Video.
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3,675,875 or 72.9% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
¥oaikin watch Ad-Supported Local TV Stations for an average of 126.5 minutes every day representing 29.9%
of all time spent daily with Ad-Supported Video.
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. r’- 1 99,539 or 80.1% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
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watch Ad-Supported Local TV Stations for an average of 127.1 minutes every day representing 28.3%
of all time spent daily with Ad-Supported Video.
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53,661 or 62.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
¥ DAIKIN 7 J watch Ad-Supported Local TV Stations for an average of 138.6 minutes every day representing 35.4%
of all time spent daily with Ad-Supported Video.
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61,570 or 70.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations for an average of 72.4 minutes every day representing 26.6%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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' 3,675,875 or 72.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and National/Network News.
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' 99,539 or 80.1% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Late, Local News - Morning, and Mystery/Suspense/Cr

Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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' 93,770 or 75.3% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Mystery/Suspense/Crime, and Movies.
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' 53,661 or 62.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, National/Network
News, Local News - Evening, Local News - Morning, and Reality - Talen
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' 61,570 or 70.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
Y DAIKIN § watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, National/Network News, Comedies, and Food/Cooking Shows.
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| 3,569,437 or 70.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
VDAIKIN use Ad-Supported Social Media for an average of 105.5 minutes every day representing 17.9% of all
time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 35 or older Avg. Day All Digital (% Time Spent & Avg Minutes/day Spent): Adults 35 or older

Total persons: ® Time Spent:

i O ——r

Email/Text/IM/Zoom,etr. (Personal & Work)

it

Non-
Premium+P

remium
Cable Local TV

Streamin

Social Media Streaming
114.7 55.1

Streaming Audio (Local OTT TV Streaming Services g
= Radio/ Podcasts/Streaming 1279 45.7
OTT TV Streaming Services Online Email/Text/l | YouTube/ Services)
E. i syt /|
1746 Classes, M/Zoom,ete . ) 146.4 No- Email/Text/I fr-uTuhc,

Social Media
PodeatafSecanin Sy re— T,
Podcasts/Streaming Services) m 01 Avg. Hours+Minutes/day with Schools, {Personal & PrerlurmiPr M/Zoom,etc.

coesrnneunc s RO PRI, Dol A 5o oder | B o CriamCatle| "ol
- s et | Sreaing.

o - S ing Search  ghoppin, New
shopping in. Food Auctions/Trvetc) . (RSN R T A ORleNN (Googl (el

Concurrent 3 00g| (incl.... s/W

Local TV Streaming mm tsope N: m Streaming Audio (Local Radio/ | Local TV Classes, €, Bing, ea...

EEFEEES

2.39% Podcasts/Streaming Services) | Streaming = Games/Fa Social Media Schools, etc.)
P e 159.3 45.8 BINg... | ntasy/B.. | B 137.4 Collegess| 301 Games/.. Hg =
Online Classes, Schools, Colleges, Universities [ RIS/SRS BBl o months <55 |
= Homeowners who Spent $5,000+ on HVAC past 12 months mUSA ¥ Homeowners who Spent $5,000+ on HVAC past 12 months B USA
Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 35 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
Totol Persons: 6 Time Spent-

Search (Google, Bing, etc.)

i Zoome! Streaming Audio (Local Non-
Emall/Text M4/ e (Pessemat & Word Ediol { FeriLtEET Streaming Audio (Local
Podcasts/Streaming emium Cable Radio/ Podcasts/Streaming  Local TV
Services) Streaming Services) Streaming
925 ) 84.5 434

Social Media

OTT TV Streaming Senvices

Shopping (incl. Food/Auctions/T ravel, etc.)

Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

OTT TV Streaming Services Sacial Media Nor

138.8 ey Searc 1239 Premium#Premi  YouTube/

i Streaming YouTube/T um Cable TikTok,
Supported Digital: Adults 35 or older m 427 ikTok, etc. i ! Streaming... etc.

YouTube/TikTok, etc. Avg. Hours+Minutes/day with Ad-

Local TV Streaming

&»'m

i

34.4 32.7 31.9
Email/Text/IM/ Email/Text/IM/Z

Games/Fantasy/Betting Sites m 4:56 Zoometc. Shopping | News/ com,etc. Sh(npp]’mg Nsws:’
= Concurrent i : incl. eath 3 : incl. Weath
. = 2 Social Media (Personal & (incl Weal OTT TV Streaming Services (Personal &
m- Zisézs U'vvr':w e BL4% 105.5 Work)... Food/Au... | er/sS... 95.9 Work)... Food/A... er/S...
- 1 X MEOWNErs
Online Classes, Schools, Colleges, Universities _ 8832 $5,000+ on HVAC past 12
months
® Homeowners who Spent $5,000+ on HVAC past 12 months BUSA # Homeowners who Spent $5,000+ on HVAC past 12 months W USA
USA Projection  Scarborough R12026: Jon25-Mar26  QualIntab 497 eﬁ S Share of E"Eh".ythmg
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO -a]. for Anything ,

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




Yobaixin

Avg. Week All Qigital (Persons & % Reach): Adults 35 or older

search (Google, Bing, etc)
OTT TV Streaming Services

Email/Text/IM/Zoom,etr. (Personal & Work)

Streaming Audio (Local Radiof
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
YouTube/TikTok, etc.

Shopping (incl. Food/ Auctions/Travel, etc.)
Local TV Streaming

Non- i bl

Online Classes, Schools, Colleges, Universities

L S —
m_ﬂ-
T —
PRER -

Avg. Hours+Minutes/day with
Digital: Adults 35 or older

M h
u,..!,.s - - Streaming Audio (Local Radio/ Local TV (Goog |

Homeowners who Spent
$5,000+ on HVAC past 12
months

= Homeowners who Spent $5,000+ on HVAC past 12 months

90,051 or 72.5% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
use Ad-Supported Social Media for an average of 117.3 minutes every day representing 19.% of all

time spent daily with Ad-Supported Digital Media.
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88,541 or 71.1% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Social Media for an average of 113.5 minutes every day representing 18.9% of all
time spent daily with Ad-Supported Digital Media.
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52,938 or 62.% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months use
Ad-Supported Social Media for an average of 81.3 minutes every day representing 13.7% of all time
spent daily with Ad-Supported Digital Media.
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56,045 or 64.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
poancn| ¢ use Ad-Supported Social Media for an average of 102.3 minutes every day representing 23.5% of all
time spent daily with Ad-Supported Digital Media.
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3,569,437 or 70.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Facebook for an average of 32.7 minutes every day representing 32.1% of all time
spent daily with Ad-Supported Social Media.
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90,051 or 72.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Facebook for an average of 32.4 minutes every day representing 30.% of all time
spent daily with Ad-Supported Social Media.
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55,406 or 44.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported YouTube Video for an average of 36.3 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Social Media.
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37,522 or 43.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported YouTube Video for an average of 28.1 minutes every day representing 36.1% of all
time spent daily with Ad-Supported Social Media.
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56,045 or 64.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Facebook for an average of 36.4 minutes every day representing 35.% of all time
spent daily with Ad-Supported Social Media.
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use Ad-Supported Facebook for an average of 32.7 minutes every day representing 32.1% of all time

- il “sn | 3,569,437 or 70.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spent daily with Ad-Supported Social Media.

Weekly 73.4% Avg. Hours+Minutes/day with Ad-Supported

Reach% 70.8% Social Media: Adults 35 or older
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use Ad-Supported Facebook for an average of 32.4 minutes every day representing 30.% of all time
spent daily with Ad-Supported Social Media.

Pbaikin

- =) | 90,051 or 72.5% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
= CHI

Weekly 72.5% 73.9% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 35 or older
"Share of Ad-Supported Social Media"
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| 55,406 or 44.5% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
use Ad-Supported YouTube Video for an average of 36.3 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Social Media.
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- r £ | 37,522 or 43.9% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
P DAIKIN A S use Ad-Supported YouTube Video for an average of 28.1 minutes every day representing 36.1% of all
time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 69.9% Social Media: Adults 35 or older

"Share of Ad-Supported Social Media"
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- r‘ 56,045 or 64.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
Voaikin ¢ use Ad-Supported Facebook for an average of 36.4 minutes every day representing 35.% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 326,843;

¥oaikin p— Local Radio: 265,578; Social Media: 197,398; Local TV: 118,291; Non-Prem. Cable: 109,311
reaching Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,636; Local
Radio: 7,210; Social Media: 3,956; Local TV: 3,039; Non-Prem. Cable: 2,119 reaching
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 5,710; Social Media: 4,709; Local TV: 2,594; Non-Prem. Cable: 2,237 reaching
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months.

All Other Digital Media: 6,990; Local

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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‘ M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 3,756; Social Media: 3,019; Local TV: 1,858; Non-Prem. Cable: 1,410 reaching
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months.

All Other Digital Media: 5,950; Local

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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‘ M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 4,846; Social Media: 3,349; Non-Prem. Cable: 2,440; Local TV: 1,878 reaching
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months.

All Other Digital Media: 5,555; Local
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

fAverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

(Gas Stations/Convenience Stores
Shopping Malls

Podcasts

Drug Stores

SiriusXmM

spotify

Restaurants & Bars

YouTube Music

Movie Theaters

Total Persons:

e g

Homeowners who Spent
65,000+ on HVAC past 12
months

= Homeowners who Spent $5,000+ on HVAC past 12 months

4,966,268 or 98.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 49.5 minutes per day driving, seeing Billboards and Signs. 71.9% Listen to Local
Radio Stations Out-of-Home for an average of 46.2 minutes/day

concurrent
usage %:

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 35 or older

1.3%

mUSA

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 35 or older

% Time Spent:

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Podcasts

Drug Stores

Restaurants & Bars

Movie Theaters

TV Music Channels

Retail Stores

YouTube Music

USA USA Projection

Tatol persons:

M_!!ﬂ_

B ———— T
B
I —r T
R —C
=

R
izt 2
et 0e
BN

® Homeowners who Spent $5,000+ on HVAC past 12 months
Scarborough R1 2026: Jan25-Mar26 Qual Intab

i _
Usage %:

Homeowners who Spent
$5,000+ on HVAC past 12
months

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 35 or older

7.2%

- N
vt
~

4 =

N
!!

2
s
e TR N

W USA
497

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

| e

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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= Homeowners who Spent $5,000+ on HVAC past 12 months

g _
usage %:

124,289 or 100.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 35.9 minutes per day driving, seeing Billboards and Signs. 78.9% Listen to Local
Radio Stations Out-of-Home for an average of 51. minutes/day.

 Time spent:

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 35 or older

Homeowners who Spent
5,000+ on HVAC past 12
months

= CHI

Top-13 Out—of ~Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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122,086 or 98.1% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 44.8 minutes per day driving, seeing Billboards and Signs. 64.1% Listen to Local
Radio Stations Out-of-Home for an average of 41.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Out-of-Home Media (Persons & % Reach}: Adults 35 or older

{Average week]
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83,573 or 97.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 45.8 minutes per day driving, seeing Billboards and Signs. 59.4% Listen to Local
Radio Stations Out-of-Home for an average of 53.3 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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86,511 or 99.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 75.5 minutes per day driving, seeing Billboards and Signs. 73.3% Listen to Local
Radio Stations Out-of-Home for an average of 38.8 minutes/day.
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4,966,268 or 98.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend

an average of 49.5 minutes per day driving, seeing Billboards and Signs representing 36.5% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 35 or older
Weekly

Reach % “Share of Ad-Supported OOH Media"
98.5% 98.6% g7 0% -

Homeowners who Spent USA
$5,000+ on HVAC past 12
months

78.3%
71.9%

35.5%
32.5%

31.9%

27.6%

12.2%

7.4% 5.7% 0 8.6%
Weekly o 5.3%

Total

Persons

Reached:. gl s & '53|558 i "AM/EM Radio > Wal ing migl'ﬁos\:?\}fm ; Grory Storer 5| dppingﬁﬁh?ﬂ'sszs Réstaurants BarTS Stadiums & kll'glzn-’sl ca: agsz_as 2 m gt Clubs) Glylr;gz
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported

OO0H Media:
VLN ss0 WVER s METEN 505 TR o0 EEUPN 101 JEENN 1o BECER oos ERREN o, JETRN o, ERTRR s |

® Homeowners who Spent $5,000+ on HVAC past 12 months m USA

usA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 497 Scarboreugh R1 2026: Jan25-Mar26 USA Projection  Scarborough R1 2026: Jan25-Maer26 ~ Qual Inteb 24,338
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcosting, Inc. LLC. All rights reserved.

E ® Share of Everything
.al for Anything _ =

[{(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house {unattached)) AND Type of hame improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or mare)]




- r

P oAIKIN

124,289 or 100.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend

an average of 35.9 minutes per day driving, seeing Billboards and Signs representing 26.2% of all Time
Spent with Ad-Supported Out-of-Home Media.
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122,086 or 98.1% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend

an average of 44.8 minutes per day driving, seeing Billboards and Signs representing 33.2% of all Time
Spent with Ad-Supported Out-of-Home Media.
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L F”““ - 83,573 or 97.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an

average of 45.8 minutes per day driving, seeing Billboards and Signs representing 35.% of all Time Spent
with Ad-Supported Out-of-Home Media.
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86,511 or 99.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an
PoaiKin average of 75.5 minutes per day driving, seeing Billboards and Signs representing 46.1% of all Time Spent
with Ad-Supported Out-of-Home Media.
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124,289 or 100.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 35.9 minutes per day driving an average of 20.9 miles each day and are 245.4%
more likely to use Elgin-O'Hare Expressway than the Metro average.
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122,086 or 98.1% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
¥oann — spend an average of 44.8 minutes per day driving an average of 26. miles each day and are 248.2%
more likely to use Independence Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older Top-26 Residential Zip Codes: Adults 35 or older Top-26 Employment Zip Codes: Adults 35 or older
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83,573 or 97.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 45.8 minutes per day driving an average of 26.6 miles each day and are 183.4%
more likely to use Canyon Road East than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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86,511 or 99.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 75.5 minutes per day driving an average of 44. miles each day and are 142.2%
more likely to use Highway 51 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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. 1,456,543 or 28.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.8 minutes every day representing
36.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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. 49,832 or 40.1% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 16.5 minutes every day representing
42.1% of all time spent daily with All forms of Print Media.
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35,054 or 28.2% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 15.6 minutes every day representing
35.1% of all time spent daily with All forms of Print Media.
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. 21,360 or 25.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 11. minutes every day representing 34.3%
of all time spent daily with All forms of Print Media.
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Poaixin

Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

“Advertising Actions"

P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past
12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

3 s

| 73,779,084

56,778,305 28.9%

48,079,854 24.5%

34,010,198

17.3%

31,582,995 16.1%

Local AM/FM Radio

31,747,893

Billboards

Video Streaming Services
Newspapers

Podcasts

Audio Streaming Services

m P35+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: = 448
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22,248,860 11.3%

USA

10.3%

17,215,169
m P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past 12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything
for Anything =

soefa.ai

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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"Advertising Actions"

P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past
12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites 1 886 05
Social Media 1.078 744 36.2%

Direct Mail
Broadcast, Cable, & Sat TV
Local Broadcast TV
Local AM/FM Radio
Video Streaming Services
Cable TV Networks
Newspapers
Podcasts
Billboards

Audio Streaming Services

® P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past 12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P35+ CHICAGO AVERAGE (ShoppedMsntedlBought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R12026: Feb25-Feb26  Qual Intab:

Share of Everything
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Websites
Social Media

Broadcast, Cable, & Sat TV

"Advertising Actions"

P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past
12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

Direct Mail
Local Broadcast TV
Cable TV Networks pyiees 17.3%
Local AM/FM Radio gt 15.7%
Newspapers
ik
Podcasts

Video Streaming Services

Audio Streaming Services

WASHINGTON, DC

9.8%

406,395

m P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past 12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P35+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  Qual Intab: 90
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el IS "Advertising Actions"
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P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past
12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites 1.207.986
Direct Mail 905,627 - 27.7%
Social Media :

1,188,710 ' 36.4%

Broadcast, Cable, & Sat TV

715,527 e
Video Streaming Services 444,250

Local Broadcast TV

'402,61."2 12.3%

Podcasts
Billboards 2'29,539
Local AM/FM Radio 431,'7'35 : e
Cable TV Networks 455,558 Ak
Audio Streaming Services
Newspapers | 3'32,596

m P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past 12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P35+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 70 * Share of Everything
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P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past
12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

, 167,097

580,332 17.0%

Broadcast, Cable, & Sat TV

807,489 23.6%

Billboards

292,979 8.6%

Audio Streaming Services 334'.499‘

Video Streaming Services
tocal Broadcast TV
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Local AM/FMRadio  prer ek
Newspapers 47 o

® P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past 12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P35+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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